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 Selling a Fictional Product

Here’s your chance to play mad scientist and practice your persuasive speaking skills. Your task is to come up with an original invention – it can be as far out and improbable as you’d like: a gum that gives you an accent? A machine that records your dreams for later viewing? Anything original!

Whatever it is – include all of these product details: 

· The name of your invention (and a possible slogan). 

· What it does. 

· Who would want it and why.
· How we can get one.  

Once you’ve created a product create a magazine ad for your product. BE CREATIVE! Make it colorful/eye-catching. Some websites to make your ad include bannersnack.com and postermywall.com. We have examined advertisements; refer back to them for samples of how you can weave your argument using classical persuasive techniques: logos, pathos, and ethos. You may also look back at the Persuasive Speech Notes on my website for other ideas on how to create an effective advertisement.
Finally, in a 2 – 3 minute speech, you’ll give us your pitch for your product. This is essentially a live commercial for your product. Refer to the sample speeches we watched on YouTube, if you’re looking for how to format your presentation. Be sure to include those same appeals to logos, pathos, and ethos as you did in the print ad as well as utilizing various related persuasive techniques like utilizing Maslow’s Hierarchy of Needs, targeting the behavior needed, using metaphors, etc.
In both the print ad and the live commercial, organization of your information is key to making your argument easy to follow. As such, you should, at the bare minimum, follow the Motivated Sequence as found in your notes:
· Grab our ATTENTION! 

· Describe the NEED for your product (Either be identifying a problem, a dream, a funny scenario, or any other such circumstance where your product would fit nicely).

· Show us how your product will answer that need – how this product will SATISFY that need.
· Give us ways to VISUALIZE how we can use this product.

· Give us that CALL TO ACTION. One last appeal to make us yearn for this product. We should also know how to get our hands on this amazing invention.  

Entertain us! Some of the best commercials are those that do just that. And don’t forget to OWN IT! Any questions – see me. Good luck, and have fun!
